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Profiles with photos are 14 times more
likely to be viewed

For your headshot, check out profiles of
people in your target role and copy their
dressing.

For your background image, use Canva
to create a graphic that highlights your
value proposition.

 

1 - Profile and
Background picture 



There’s no point having
a profile if no one can
view it
 

Set your profile visibility
to ‘Public’ or ‘All
LinkedIn members’

Keep your profile URL
professional

 

2 - Visibility and Url



Your LinkedIn Headline impacts your
visibility 

The single most important keyword for
your Headline is your target job title

Apart from that, include 3-5 phrases
that highlight your value proposition, as
well as any relevant industry skills you
possess

 

3 - Headline
 



Turning on the open to work feature
increases the likelihood of getting
recruiter messages by 2x

Be specific with your career
preferences, and if you’re currently not
working anywhere - announce you are
open for opportunities

 

4 - Open to Work
 



Companies want to hire candidates who
live next door, and not across continents

The location on your profile should be
your desired place, as long as you can
move there within 2-3 weeks.

As someone based in Sydney, but wants
to work in Perth, having Sydney as the
location on your profile will get you on
the wrong side of the filter list

 

5 - Location
 



This helps your audience discover the
topics you’re interested in.

By posting regularly about these topics,
you come across as a thought leader to
your target audience

 

6 - Profile hashtags
 



Use this section to showcase work
samples that you’re most proud of

You can feature posts you’ve authored,
articles you’ve published, letter of
recommendation from ex-employers,
video about a project, or any other proof
that establishes your authority

 

7 - Featured Section
 



There are so many job seekers whose
activity section is blank - that’s a lost
opportunity

Every week, aim to comment on at least
10 posts and publish one.

 
 

8 - Status Activity
 



This is your professional summary

It needs to be like a 30-second highlight
reel of your career.

Be sure to include the key words that
are relevant to your industry.

9 - About
 



Copy paste 2-4 resume bullets into this
section

Describe your results and focus on your
accomplishments, rather than
responsibilities

Add photos, links, and other media to
make your section stand out

 

10 - Experience
 



Instead of just including the name of
your school and program, contextualise
the accomplishments you feel proud of.

 

11 - Education

 



This section supplements your work
experience, especially as a fresh college
grad

Provide context on what you did

Include keywords relevant to your target
role in this section.

 

12 - Volunteering
 



LinkedIn introduced the skills matching
tool earlier this year

The more aligned your skills are with
your target roles, the better it is

Don’t just add skills for the sake of it
though. Provide context around where
you acquired those  
 

13 - Skills
 



This is the social proof that you’re good
at what you say you do

Request your employers, clients
colleagues, and university professors to
write a recommendation for you 
 

14 - Recommendations
 



All things equal, recruiters prefer to
engage with candidates who are
connected to the people they know

Reach out to people from your target
companies & industries

 

15 - Boost your
connections
 



I share actionable recommendations to help
students and graduates kick start their
career in Australia

Want to organise a LinkedIn training
workshop for your students? Send me a
message!

Check out my free Newsletter for insider
strategies and psychology breakdowns on
how to get hired by world's biggest
companies

 

Hey 
I'm Utkarsh!


